The
Experience
Economy 1.5 =

Water 32300 ==

IMPACT.

P Daily rentals = high demand,
high margin revenue stream.

Who's
Renting?

72% of 35%

MILLENNIALS

Premium Experiences on the Rise

renters are
Gen Z +
Millennials
— digital-
first and
experience
driven. \

Digitd' THE DEFINITIVE #1 BOOKING SOURCE FOR GEN Z & MILLENNIALS IS ONLINE.

B°°kmg Younger guests overwhelmingly prefer to reserve slips, rentals, and other marina

Dominance services digitally, while older generations may still may lean on phone calls and walk-ins.

» Modern websites + mobile booking are a must.

Guest Tech Expectations What
Matters
Most at
the Marina

GET THE FULL 2025 MARINE HOSPITALITY CONSUMER INSIGHTS REPORT @ molo STELLAR »
FOR MORE TRENDS + GROWTH STRATEGIES COMING IN SEPTEMBER 2025.
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